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New
. g
Effective
Nonprofit Management
Context and Environment EFFECTIVE
Joan E. Pynes, University of South Florida NONPROFIT

MANAGEMENT

CONTEXT AND ENVIR

Broadly conceived, this text provides a balance
between the theories and practical applications that
drive nonprofit management. It fully covers basic
management skills, but with an added emphasis on

understanding the external environment in which o
OAN E. PYNES

nonprofit organizations operate—especially the
many changes nonprofits are currently facing that
are outside of their immediate control.

The text provides a conceptual framework by revealing the theories, research,

Nonprofit Management

and past practices associated with the topics covered in each chapter, rather
than just offering a collection of tips and tools. This rich coverage prepares
readers for a full range of practical concerns faced by managers in nonprofit
organizations, including the growing emphasis on accountability and ethical
behavior; issues in board governance and responsibilities; the importance of
intergovernmental relations and public policy; finding different sources of
revenue and funding; improving agency effectiveness and program evaluation;
and skills and advice for advocacy and lobbying.

CONTENTS:

. The Independent Nonprofit Sector

. Increased Accountability for Nonprofits

. Nonprofit Governance

. Understanding Intergovernmental Relations and Public Policy

. Understanding Where Revenues Come From: The Importance of Financial Management

[© NSNS S

. Organizational Effectiveness and Program Measurement: Documenting Successes and

Improving Performance

~

. Human Resources Management: What Makes Nonprofits Different?

=9

. Advocacy and Lobbying: Making Your Voices Heard; Epilogue

2011 « 224 pages * Tables, references, name index, subject index.
ISBN 978-0-7656-3029-2 Hardcover $89.95

ISBN 978-0-7656-3030-8 Paperback $49.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-3033-9 $25.95

See our related journals beginning on page 28 —

¢ Journal of Management Information Systems
¢ International Studies of Management & Organization
¢ Public Performance & Management Review

2 M.E.Sharpe Phone 800-541-6563 (U.S. & Canada) or Fax 914-273-2106
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New E :
The Business of Leadership ~ | . .|
An Introduction 1e Business

Karen Dill Bowerman and Montgomery Van Wart, LeadeI’Shlp :
both, California State University, San Bernardino b it

Specifically tailored to business students, this
undergraduate-level textbook features a “how-to”
approach and is filled with current, lively examples bl o .
designed to generate student interest.

The text’s career-based organization takes readers
from the kinds of leadership they can exhibit in supervisory roles to the visionary
leadership they must exhibit in management and executive roles for ongoing
organizational change and revitalization. It provides a unique blend of a review
of the major theories and the major competencies needed by business leaders at
all levels of the organization.

Each chapter includes well-crafted learning tools, including key terms,
discussion questions, additional resources, classroom activities, and case
analyses. The book’s final chapter includes a 360-degree leadership feedback
instrument useful for assessment of the reader’s own leadership style.

An online Instructor’s Manual with a Test Bank, PowerPoint Slides, and
Business Profiles is available for adopting instructors.

“The Business of Leadership takes to heart the idea that leadership is not a position but
a capability to influence and make a difference wherever you happen to sit in an
organization. Students using this terrific book will come away with the generative force
that they have the capacity to be a leader now, not just when they reach the apex of
their career.” — Gretchen M. Spreitzer, University of Michigan-Ann Arbor

CONTENTS:

1. Approaches for Motivating Followers, Achieving Results, and Inspiring Change
Part I. Traditional Theories of Leadership

2. Understanding Theories of Organizational Leadership

3. From Early Managerial to Transactional Theories of Leadership
Part II. Managerial Leadership Behaviors

4. Traits and Skills Contributing to Leader Effectiveness

5. Task-Oriented Leadership Behaviors

6. People-Oriented Behaviors of Leaders

Part III. Executive Leadership Behaviors

7. Charismatic and Transformational Behaviors

8. Vision-Oriented Leadership Behaviors

9. The Goals Approach and Assessment of Results

Part IV. Leading and Managing Human Capital

10. Gender, Ethnicity, and Culture

11. Leadership Imperatives for Inspiring Change

12. Leadership Development at Individual and Organizational Levels

2011 « 408 pages * Exhibits, references, name index, subject index, online Instructor’s Manaual.
ISBN 978-0-7656-2140-5 Paperback $79.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2802-2 $44.95

Also available from various e-bookstores.

E-editions: See page 1 for details.
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For complete tables of contents visit www.mesharpe.com <M.E. Sharpe
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Leadership

Leader-Managers LEADER-MANAGERS
in the Public Sector in the
Managing for Results PUBLIC SECTOR

Michael S. Dukakis and John Portz, Manay Ults
both, Northeastern University

This book highlights the skills and practices necessary
for effective leader-managers in the public sector. The
authors begin by clarifying the differences between
leadership and management. Then they draw on in-depth
interviews with seven successful leader-managers in
different policy fields and at different levels of the federal system to identify

six critical skills and practices that are necessary for good leadership and good
management in the public sector.

“Knowingly argues that management and leadership exist on a continuum, and the
authors offer practical lessons to guide the ‘leader-manager.” The book also fills an
important educational niche by providing important case studies of successful
leader-managers, models for others.” — Robert and Janet Denhardt,
both, Arizona State University, and authors of The Dance of Leadership

“Government—at all levels—requires the kind of executives that Dukakis and Portz call
‘leader-managers.” — Robert D. Behn, Harvard University

2010 » 224 pages « Bibliography, index.

ISBN 978-0-7656-2141-2 Hardcover $69.95

ISBN 978-0-7656-2142-9 Paperback $29.95
E-editions:

Sharpe e-textbook elSBN 978-0-7656-2790-2 $16.95
Also available from various e-bookstores.

A Bestseller of related interest —

The Dance of Leadership

The Art of Leading in Business, Government, and Society
Robert B. Denhardt and Janet V. Denhardt, both, Arizona State University

“For those who realize that leadership involves artistry and individual
expression, this book will become a primary resource.”
— Kenneth P. Ruscio, University of Richmond

2006 « 208 pages * References, index.

ISBN 978-0-7656-1733-0 Hardcover $74.95
ISBN 978-0-7656-1734-7 Paperback $29.95
E-editions:

Library e-book available.

Also available from various e-bookstores.

Also see —

Dynamics of Leadership in Public Service
page 23

4 M.E.Sharpe Phone 800-541-6563 (U.S. & Canada) or Fax 914-273-2106
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New Edition LTexT)

=
Performan;e Management PEBZR =
Concepts, Skills, and Exercises M

Second Edition
Robert L. Cardy, University of Texas at San Antonio;
Brian Leonard, President, Triumph Business Solutions

Designed as a primary text for courses on
Performance Appraisal or Performance Management,
this comprehensive book provides an engaging
examination of the entire process of performance

management. It balances concepts with practical skill-based exercises, and
gives readers both an wnderstanding of performance management and the
ability to manage performance.

The book is organized around a straightforward model of performance
management that includes defining performance, diagnosis, evaluation,
feedback, and improving performance. For this edition each chapter begins
with an opening real-life vignette that demonstrates the relevance of that
chapter’s content. More than 80 new Skill-Builder exercises are included, and
Skill-Builders are identified as either basic or advanced to help instructors
assign material. A new chapter considers the organizational context in which
performance management takes place, and the coverage of factors for

juswasdeuey 221N0Say uewny

improving performance has been expanded. An online Instructor’s Manual
is available to adopters, and free PPTs are available through the
author’s website.

“The practical examples, cases, and exercises provide readers with the tools to
effectively apply performance management concepts within a wide range of
organizational contexts.” — Kevin G. Love, Central Michigan University

“Offers a compelling framework for understanding the drivers of performance and

practical management tools to diagnose, design, and deliver the system for optimizing

human performance.” — Richard Sibbernsen,
VP of Human Resource Management, AT&T (retired)

“The authors’ comprehensive approach will challenge and enlighten audiences from the
undergraduate student to the experienced manager.”
—Janice S. Miller, University of Wisconsin-Milwaukee

CONTENTS:
1. The Performance Management Process: An Overview
2. Organizational Context

3. Performance

4. Diagnosis

5. Evaluation

6. Feedback

7. Dealing with Feedback

8. Improving Performance

Epilogue: Final Thoughts

2011 « 280 pages * Tables, figures, bibliographic references, index, online Instructor’s Manual.
ISBN 978-0-7656-2657-8 Hardcover $99.95

ISBN 978-0-7656-2658-5 Paperback $59.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2988-3 $32.95

Also available from various e-bookstores.

For complete tables of contents visit www.mesharpe.com <M.E.Sharpe 5
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Compensation and e
Organizational Performance R

Theory, Research, and Practice Organizational
Luis R. Gomez-Mejia, Texas A&M University; Performance
Pascual Berrone, IESE (Spain); Monica Franco-Santos,

Cranfield School of Management Ty Ko,

Incorporating the latest empirical findings, this research-
oriented textbook focuses on the relationship between
compensation systems and firm overall performance. It
provides a strategic perspective on compensation
administration rather than a functional viewpoint.

2010 « 408 pages * Tables, figures, references, index.

ISBN 978-0-7656-2251-8 Paperback $59.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2566-3 $32.95
Also available from various e-bookstores.

Human Resource Management

Employment Regulation ﬁ

in the Workplace =

Basic Compliance for Managers Employment Regulation
Robert K. Robinson, University of Mississippi; in the Workplace
Geralyn McClure Franklin, University of Dallas;

Robert E Wayland Basic Compliance for Managers

This text acquaints readers with the major federal
statutes and regulations that control management and

Rubert K. Robinson  Ceralyn Mellewe frankla  Robert F Wayland

employment practices in the American workplace. The
text includes learning objectives; example scenarios; questions for discussion;
case exercises; numerous figures, boxes, and diagrams, and more. An online
Instructor’s Manual is available to adopters.

“An exceptional resource for students. ... Hits the mark in providing the
academic/practitioner balance that is lacking in many HR texts.”
— David E. Gundersen, Stephen F. Austin State University

2010 « 448 pages * Tables, figures, cases, bibliographic references, index.
ndex, online Instructor’s Manual.

ISBN 978-0-7656-2350-8 Paperback $109.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2697-4 $49.95

Also available from various e-bookstores.

Of related interest —

George R. Terry Book Award, Academy of Management

I-deals: Idiosyncratic Deals
Employees Bargain for Themselves M“’E“‘* 'h“'“"‘
Denise M. Rousseau, Carnegie Mellon University P
2005 «280 pages *Tables, figures, bibliographic references, index.
ISBN 978-0-7656-1042-3 Hardcover $98.95

ISBN 978-0-7656-1043-0 Paperback $42.95

E-editions:

Available from various e-bookstores.

6 M.E.Sharpe Phone 800-541-6563 (U.S. & Canada) or Fax 914-273-2106
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New Edition
Essentials of ==
Business Research Methods

Second Edition

Joseph F. Hair, Jr., Kennesaw State University; Method
Mary Wolfinbarger Celsi, California State University, Long ethods
Beach; Arthur H. Money, Henley Management College; s
Phillip Samouel, Kingston University; Michael J. Page,
Bentley University

Business
Research

Essentials of Business Research Methods provides research

techniques for people who aren’t data analysts. The authors offer a
straightforward, hands-on approach to the vital managerial process of
gathering and using data to make clear business decisions.

This is the only such text that includes a chapter on qualitative data analysis,
and the coverage of quantitative data analysis is more extensive and much
easier to understand than in other texts. The book includes applied research
examples in all chapters, as well as Ethical Dilemma mini cases, and
interactive Internet applications and exercises. An online Instructor’s Manual
is available to adopters.

2011 « 496 pages « Exhibits, boxes, case studies, glossary, review questions, bibliographic references, index,
online Instructor’s Manaual.

ISBN 978-0-7656-2631-8 Paperback $99.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2632-5 $53.95

Also available from various e-bookstores.

New

Meaning in Action
Interpretation and Dialogue
in Policy Analysis | N EN
Hendrik Wagenaar, Leiden University MEANING IN

Accessible and jargon-free, this book offers scholgrs, e
graduate students, and researchers a comprehensive DIALOGUE

survey of the vast, varied, and often confusing landscape | N FOHETANARSIS

of interpretive policy analysis. It dispassionately IIC DRI AT AR
discusses the specific strengths and limitations of

different interpretive approaches, and combines thorough theoretical
discussions with a practical orientation towards doing policy analysis.

“Wagenaar helps us not just to appreciate diverse theoretical perspectives, but also to
see how deeply differing theories help us explore, reveal, and re-imagine the empirical,
practical world.” — John Forester, Cornell University

2011 « 352 pages  Tables, references, index.

ISBN 978-0-7656-1788-0 Hardcover $89.95

ISBN 978-0-7656-1789-7 Paperback $44.95
E-editions:

Sharpe e-textbook eISBN 978-0-7656-2922-7 $26.95
Also available from various e-bookstores.

E-editions: See page 1 for details.
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Management Research

MANAGEMENT

Case Research €EIC
in Public
Management

David E. McNabb, Pacific
Lutheran University

This highly readable,
non-technical handbook

CASE RESEARCH IN
PUBLIC MANAGEMENT

u
navio €. menasa

is designed to help readers gain a
working knowledge of the principles
and practices of conducting qualitative

case study research in public
organizations.

“McNabb ... provides a clear and concise

approach to conducting case study

research.” — Marc Holzer,
Rutgers University, Campus at Newark

2010 « 336 pages * Tables, figures, boxes, bibliography, index.
ISBN 978-0-7656-2336-2 Hardcover $94.95

ISBN 978-0-7656-2337-9 Paperback $41.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2497-0 $22.95

Also available from various e-bookstores.

Qualitative (7ex7)

Research €lc

Approaches

for Public Administration
Administration

Larry S. Luton, Eastern
Washington University

Unlike any other book in the field, this
concise and practical text is devoted

Larry S. Luton

exclusively to qualitative research
approaches in Public Administration.
Focusing on the most common, most
useful approaches, the author coaches
readers through their first attempts at
using basic qualitative research
methods.

“Approachable, well organized, and handy
for students.” — Dragan Stanisevski,
Mississippi State University

2010 « 184 pages * Boxes, bibliographic references, name index,
subject index.

ISBN 978-0-7656-1686-9 Hardcover $69.95

ISBN 978-0-7656-1687-6 Paperback $29.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2789-6 $15.95

Also available from various e-bookstores.

Research Research
Methods Methods for
for Public Public
Administrators Administrators
Second Edition

Gail Johnson

GAIL JOHNSON

This highly practical text focuses on
the interpretation and use of research
findings, not just number-crunching. It
covers the entire research process, from
initial questions to final report, in
clear, jargon-free language, and
includes numerous examples and
exercises that provide opportunities for
concrete applications of the concepts.

“Shows how the language of analysis—
data—qets transformed into useful
information and teaches students critical
thinking skills.” = Cheryl Simrell King,
The Evergreen State College

2010 » 296 pages « Tables, figures, exercises, appendices,
bibliography, index.

ISBN 978-0-7656-2312-6 Paperback $62.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2500-7 $29.95

Also available from various e-bookstores.

Of related interest —

Crafting Qualitative Research

Working in the Postpositivist Traditions
Pushkala Prasad, Skidmore College

2005 « 352 pages * Figures, glossary, references, index.
ISBN 978-0-7656-0789-8 Hardcover $110.95

ISBN 978-0-7656-0790-4 Paperback $59.95
E-editions:

Available from various e-bookstores.

Interpretation and Method

Empirical Research Methods

and the Interpretive Turn

Edited by Dvora Yanow, University of Amsterdam;
Peregrine Schwartz-Shea, University of Utah
2006 « 472 pages * Tables, figures, references, index.
ISBN 978-0-7656-1462-9 Hardcover $110.95

ISBN 978-0-7656-1463-6 Paperback $72.95
E-editions:

Library e-book available.

Also available from various e-bookstores.

E-editions: See page 1 for details.
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New Edition The

The Art and Craft of

Third Edition Case Writing
William Naumes and Margaret J. Naumes, THIRD EDITION

both, University of New Hampshire

Anyone conducting case research in business or the
social sciences should own a copy of this book. It is a

practical, comprehensive, and multidisciplinary
guide that blends an informal, workshop style with solid theory and practice.

The authors take readers through the entire case-writing process, including
the development of objectives, data collection, drafting the case, testing and
revising, and the development of polished teaching notes. This edition adds
new discussions of students as case writers, and how to interpret and respond
to reviews. The coverage of Alternative Case Formats has been revised and

Yydleasay juawadeue|y

expanded to update the material on video, multimedia, and Internet cases,
and updated material and new references are included in every chapter.
2012 « 320 pages * Exhibits, appendices, references, recommended readings, index.

ISBN 978-0-7656-2776-6 Hardcover $99.95
ISBN 978-0-7656-2777-3 Paperback $44.95

New )
Evidence-Based Evidence-Based
Public Management ﬂﬂ'ﬁiﬁ“ﬂ%ﬁﬂi"t
Practices, Issues, and Prospects %

Edited by Anna Shillabeer and Terry F. Buss,
both, Carnegie Mellon University, Australia;
Denise M. Rousseau, Carnegie Mellon University

Evidence-based management (EBMgt) derives principles
of good management from scientific research, meta-
analysis, case studies, and literature reviews, and then
translates them into practice. This book provides the first systematic
assessment of EBMgt and its potential application in public management.
The book is designed to present an overview of EBMgt, identify effective
ways of applying evidence in public management, guide public managers in
applying evidence, and guide public management researchers in more
effectively translating their research into practice.

In addition to a thorough overview of the principles of EBMgt, the book also
includes applied chapters devoted to the practical concerns of public
management: performance-based management; human capital management;
IT management; leadership development; and health care administration.

2011 « 312 pages * Tables, figures, bibliographic references, index.
ISBN 978-0-7656-2420-8 Hardcover $89.95

ISBN 978-0-7656-2422-2 Paperback $39.95

E-editions:

Library e-book available.

Also available from various e-bookstores.
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Ethics

Handbook of
Workplace Spirituality and
Organizational Performance

Second Edition
Edited by Robert A. Giacalone, Temple University;
Carole L. Jurkiewicz, Louisiana State University

Extensively revised and updated, and including three
new chapters that extend and deepen the coverage, this
popular handbook provides the most comprehensive,
research-based, and action oriented approach to
spirituality in organizational life. It articulates a new path to successful

nd Carule ). Jurkicwicz

organizational performance by bringing together the work of leading scholars
who connect spirituality to mainstream organizational research.

“The book’s overarching framework clearly delineates how spirituality differs from
religiosity, and the chapters shed clear insight into the scholarly rationale for
approaching workplace spirituality as a discipline.” — Sandra Waddock, Boston College

“Provides the core foundation for spirituality in the workplace and its connection to
organizational effectiveness. ... Should be on the shelf of every organizational scholar
and spiritual practitioner.” — Kim Cameron, University of Michigan

“The second edition provides new insights into the integration of spirituality with topics
such as hope, ethics, and crisis management.”
—J. B. (Ben) Arbaugh, University of Wisconsin Oshkosh

“A must-have for your personal library.” — Charles C. Manz,
University of Massachusetts — Amherst

2010 « 376 pages * Tables, figures, bibliographic references, index.
ISBN 978-0-7656-2411-6 Paperback $59.95

E-editions:

Available from various e-bookstores.

A Bestseller of related interest —

Unmasking Administrative Evil
Third Edition

Guy B. Adams, University of Missouri;

Danny L. Balfour, Grand Valley State University
2009 «256 pages °Bibliography, index.

ISBN 978-0-7656-2330-0 Hardcover $99.95

ISBN 978-0-7656-2331-7 Paperback $45.95
E-editions:

Available from various e-bookstores.

E-editions: See page 1 for details.
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New . . . = Moral Courage in
Moral Courage in Organizations Organizations
DOIng the nght Th’ng at WOf'k Daing The Right 'h:u-_:;;: Work

Edited by Debra R. Comer, Hofstra University;
Gina Vega, Salem State University

Moral Conrage in Organizations underscores the ethical
pitfalls that one can expect to encounter at work and
enhances one’s ability to do the right thing, despite

these organizational pitfalls. The book highlights the

effects of organizational factors on ethical behavior;

illustrates exemplary moral courage and lapses of moral courage; explores the
skills and information that support those who act with moral courage; and
considers how to change organization to promote moral courage, as well as
how to exercise moral courage to change organizations.

“A joy to read and study. Comer and Vega have collected, organized, and edited a group
of essays written by several prominent contributors on an important and timely topic
that is often overlooked in discussions on business ethics.”

— from the Foreword by Moses Pava, Yeshiva University

CONTENTS:

Introduction: Why Moral Courage Matters in Organizations, Debra R. Comer and Gina Vega

Part I. The Organizational Pressures that Make Moral Courage Necessary

1. A Short Primer on Moral Courage, A/ Gini

2. “But Everybody’s Doing It”: Implications of the Cheating Culture for Moral Courage in Organizations,

David Callahan and Debra R. Comer

3. The Personal Ethical Threshold, Debra R. Comer and Gina Vega

Part I1. The Faces of Moral Courage

4. How the Mighty Have Fallen, Gina Vega

5. For the Greater Good: The Moral Courage of Whistleblowers, Stephen M. Kobhn

6. Faith and Moral Courage: Why a Sense of Calling Matters, G. Jeffrey MacDonald

7. The Social Entrepreneur: Combining Head and Heart to Find Innovative Solutions to Local Problems,

Roland E. Kidwell

8. NGO Leaders on the Edge: The Moral Courage to Fight for Human Rights, Judith White

Part III. The Skills and Information that Enable Moral Courage

9. Giving Voice to Values: Building Moral Competence, Mary C. Gentile

10. Developing Professional Moral Courage: Leadership Lessons from Everyday Ethical Challenges in Today’s
Military, Leslie E. Sekerka, Justin D. McCarthy, and Richard P. Bagozzi

11. Stand Up and Be Counted: Legal Protections for Those Who Act with Moral Courage, Judith W. Spain

Part IV. Changing Organizations with Moral Courage

12. Speaking Truth to Power: The Courageous Organizational Dissenter, Bernard F. Matt
and Nasrin Shahinpoor

13. I Defy with a Little Help from My Friends: Raising an Organization’s Ethical Bar Through a Morally
Courageous Coalition, Debra R. Comer and Susan D. Baker

14. The Organizational Context of Moral Courage: Creating Environments that Account for Dual-Processing
Models of Courageous Behavior, Dennis J. Moberg

Part V. Integration

15. What Have We Learned about Moral Courage in Organizations? Gina Vega and Debra R. Comer

2011 » 256 pages * Tables, figures, bibliographic references, name index, subject index.
ISBN 978-0-7656-2409-3 Hardcover $89.95

ISBN 978-0-7656-2410-9 Paperback $39.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2769-8 $24.95

Also available from various e-bookstores.
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MANAGEMENT

NeW Ediﬁon Experiencing
- - S [@ International Business
Experiencing and Management

International Business
and Management
Exercises, Projects, and Cases

Second Edition
Betty Jane Punnett, University of the West Indies

k3
TV

Betty Jane Punnett

Revised and updated, this popular book adds a real-life
dimension to courses in international business and

management. It begins with a description of the key role of experiential
learning in the classroom, along with a brief overview of key concepts in
international business. The main part of the text consists of 25 hands-on
experiential exercises, 7 projects, and 5 mini case studies—all designed
for in-class use.

This edition features updated data and information in many of the exercises,
projects, and cases, and includes 5 completely new exercises and cases. For the
first time, the author has identified the exercises that work particularly well
with students in off-site locations. An online Instructor’s Manual is available
for adopters.

“The book makes learning fun, and it makes textbooks come alive. | highly
recommend it.” — David A. Ricks, University of Missouri-St. Louis

2010 « 168 pages * Tables, figures, exhibits, cases, online Instructor’s Manual.
ISBN 978-0-7656-2548-9 Paperback $44.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2549-6 $23.95

Also available from various e-bookstores.

Also by Betty Jane Punnett —

®—

International Perspectives ST ——
on Organizational Behavior €c on Organizational Behavior

and Human Resource

and Human Resource Management | i.iagencn
Second Edition s

This text is designed to make students sensitive to the
many differences that managers face when firms operate
cross-culturally, and to give them the tools to understand
and deal with these differences. It goes beyond other
books’ coverage of the subject, and offers in-depth Bemy Jane Punnen

treatment of important economic, political, historical, and
religious variables in international management. This edition features an all-new
online Instructor’s manual and updated examples and references.

“It makes a great companion to a standard OB or HRM course.”
— Martha Maznevski, IMD, Switzerland

2009 » 304 pages * Tables, figures, bibliography, index, online Instructor’s Manual.
ISBN 978-0-7656-2143-6 Hardcover $110.95

ISBN 978-0-7656-2144-3 Paperback $59.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2593-9 $24.95

Also available from various e-bookstores.
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New Edition .
. Managing a
glc
Managing a Global Workforce Global

Challenges and Opportunities
in International Human WOI' k Qr Cce

Resource Management
Second Edition

Charles M. Vance and Yongsun Paik,
both, Loyola Marymount University

Charles M. Vance

Revised and updated to incorporate new research
insights and findings, Managing a Global Workforce provides balanced and
contemporary coverage of human resource management in the international
marketplace. Directed at future general managers and international executives
rather than HR specialists, it is designed to help students as well as
professionals recognize the critical human resource issues underlying the
cultural and economic challenges they face. The authors also recognize
contemporary trends in the global business arena, including the growing use
of contingent workers, strategic alliances, and the need to have an active
influence on the workers in these new organizational relationships.

Student-friendly tools, including an opening case scenario in each chapter to
attract interest and emphasize topic importance, enhance the text’s practical,
real-world empbhasis. For this edition new end-of-chapter short cases provide a
basis for stimulating class discussions; new topics, ideas, and illustrations
featuring current issues and challenges such as the global economic challenge
have been added; and updated Internet resource references are provided for
each chapter.

An exceptionally comprehensive online Instructor’s Manual that includes test
questions, detailed teaching notes, and additional cases and video resources is
available to adopters.

“It is difficult to imagine a more practical text.” —Jan Selmer, Aarhus University

“Will provoke absolutely wonderful discussions in the IMBA class.”
— Mary Ann Von Glinow, Florida International University

CONTENTS:

. Introduction and Overview

. Cultural Foundations of International Human Resource Management
. Changes and Challenges in the Global Labor Market

. The Key Role Of International HRM In Successful MNC Strategy
Global Human Resource Planning

. Global Staffing

. Global Workforce Training and Development

. Managing International Assignments

9. Global Workforce Performance Management
10. Compensation for a Global Workforce

11. Global Employee Relations

2011 « 432 pages « Figures, boxes, cases, study questions, bibliographic references,
name index, subject index, comprehensive online Instructor’s Manual.

ISBN 978-0-7656-2349-2 Paperback $79.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2681-3 $46.95

Also available from various e-bookstores.
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Handbook of Cultural Intelligence [E]
Theory, Measurement, and Applications

Edited by Soon Ang, Nanyang Technological University;
Linn Van Dyne, Michigan State University

With contributions from eminent scholars worldwide, this
handbook is a “state-of-the-science” summary of the body

of knowledge about cultural intelligence and its relevance

for managing diversity both within and across cultures.

0zt Linn Uan Dyne

“A watershed in the study of inter-cultural interaction! ... Will shape the direction of future
research on culture and management.” — Michael W. Morris, Columbia University

2008 « 432 pages * Tables, figures, references, index.
ISBN 978-0-7656-2262-4 Hardcover $104.95
E-editions:

Library e-book available.

Also available from various e-bookstores.

Global Strategic Management Global Strategic
Gerardo R. Ungson and Yim-Yu Wong, S Management

International Management

both, San Francisco State University

Thoroughly classroom tested, this comprehensive text
provides an applied and integrated strategic framework
for developing capabilities that lead to global success.

“Comprehensive, up-to-date, and very readable. Both students Gt R Ungon and i o
and instructors will enjoy it.” — Charles Snow, Pennsylvania State University

2008 « 600 pages  Exhibits, tables, figures, boxes, case studies, bibliographic references, name index, subject index.
ISBN 978-0-7656-1688-3 Paperback $104.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2595-3 $44.95

Also available from various e-bookstores.

Basics of International Business @D
James P. Neelankavil and Anoop Rai, both, Hofstra University Se
Incorporating coverage of the ongoing turmoil in the *_ International
world financial markets, this concise and affordable text
focuses on “must-know” core concepts regarding the
external environments that affect international business;
the processes for identifying potential foreign markets;
and functional strategies for success in the international
marketplace. An online Instructor’s Manual with test
bank is available to adopters.

“Thoroughly explains all basic concepts relating to international business with current
examples and exceptional clarity.” —Jing Hu,
California Polytechnic State University, Pomona

2009 « 496 pages * Tables, figures, appendices, glossary, bibliographic references, name index, subject index, online Instructor’s Manual.
ISBN 978-0-7656-2392-8 Paperback $109.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2590-8 $49.95

Also available from various e-bookstores.

E-editions: See page 1 for details.
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ORGANIZATIONAL BEHAVIOR o
John B. Miner, Emeritus, State University of New York at Buffalo, 0‘—5
and Georgia State University o
Now complete, this comprehensive series provides a detailed review and E .
analysis of the building block theories in Organizational Behavior. N
Q
“One can hardly imagine a professor of management or management doctoral student -
who does not have these books and regularly refer to them as a source of information @)
and inspiration.” — Academy of Management Review =3
Q
“A superb feat of imaginative scholarship. Each volume deserves to be put not only in —
university libraries, but also in individual libraries of all faculty and doctoral students o
working in the field.” — Lyman W. Porter, University of California, Irvine o
-
NeW “ ORGANIZATIONAL m
Organizational Behavior 6: S <
Integrated Theory Development 5 ’
and The Role of the Unconscious —

2011 « 392 pages * Tables, figures, references, index.
ISBN 978-0-7656-1992-1 Hardcover $99.95
ISBN 978-0-7656-1993-8 Paperback $59.95

SPECIAL LIMITED TIME OFFER - Save on Vols. 1-5
Offer expires December 31, 2011

Organizational Behavior 1:  [E] Organizational Behavior 4:
Essential Theories From Theory to Practice
of Motivation and Leadership 2007 » 416 pages * Tables, figures, references, index.

ISBN 978-0-7656-1529-9 Hardcover $422-86 $65.00
ISBN 978-0-7656-1530-5 Paperback $69-86- $30.00
E-editions:

Library e-book available.

Also available from various e-bookstores.

2005 « 432 pages * Tables, figures, references, index.
ISBN 978-0-7656-1523-7 Hardcover $422-85- $65.00
ISBN 978-0-7656-1524-4 Paperback $68-86- $30.00
E-editions:

Library e-book available.

Also available from various e-hookstores.

Organizational Behavior 5:
From Unconscious Motivation to
Role-Motivated Leadership

2008 * 512 pages * Tables, references, index.
ISBN 978-0-7656-1990-7 Hardcover $4++8-86 $65.00
ISBN 978-0-7656-1991-4 Paperback $59-85- $30.00

Organizational Behavior 2:
Essential Theories of Process
and Structure

2006 « 464 pages * Tables, figures, references, index.
ISBN 978-0-7656-1525-1 Hardcover $++6-86 $65.00
ISBN 978-0-7656-1526-8 Paperback $69-86- $30.00
E-editions:

Available from various e-bookstores.

Organizational Behavior 3:
Historical Origins, Theoretical
Foundations, and the Future

2006 « 336 pages * Tables, figures, references, index.

Save Even More
on the Complete Set
Order all 6 Miner titles in hardcover for $390.00

ISBN 978-0-7656-1527-5 Hardcover $++6-95 $65.00 — a $35.00 additional savings.
ISBN 978-0-7656-1528-2 Paperback $58-86- $30.00 ISBN 978-0-7656-3472-6
E-editions: Order all 6 in paperback for $150.00

Library e-book available.

. ) - a $60.00 additional savings.
Also available from various e-bookstores.

ISBN 978-0-7656-3473-3

For complete tables of contents visit www.mesharpe.com <M.E. Sharpe 15


http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+6%3A+Integrated+Theory+Development+and+The+Role+of+the+Unconscious
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+6%3A+Integrated+Theory+Development+and+The+Role+of+the+Unconscious
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+1%3A+Essential+Theories+of+Motivation+and+Leadership
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+4%3A+From+Theory+to+Practice
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+2%3A+Essential+Theories+of+Process+and+Structure
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+5%3A+From+Unconscious+Motivation+to+Role-Motivated+Leadership
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Behavior+3%3A+Historical+Origins%2C+Theoretical+Foundations%2C+and+the+Future

MANAGEMENT

The Meta-Analytic Organization =— :
Introducing Statistico-Organizational Theory The Hefa- Hﬂdllﬂlt

Lex Donaldson, Australian School of Business, l]r[]_anizaﬂnn
University of New South Wales Itroducng Sttistich-Bganizational Theory

This groundbreaking book develops a new
organizational theory derived from ideas in statistics
and psychometrics. The author’s core premise is that
errors known to occur in social science research must
also occur when managers look at their data and seek to
make inferences about cause and effect. Statistico-

Lex Domaldson

organizational theory uses methodological principles to
predict when errors occur and how great they will be. Expanding on this
concept, The Meta-Analytic Organization offers new theoretical propositions
about organizational strategy and structure with wide application to human
resource management, international business, and more.

Organizational Behavior

“Sensitizes the reader to the information processing capacities (and weaknesses) of
formal organizations, adding important insights that continue the long tradition of
organization theory represented by Thompson, Lawrence and Lorsch, the Aston Group,
and Galbraith.” — William McKinley, Southern lllinois University at Carbondale

“Donaldson does more than catalog a compelling set of statistical foibles to which
managers fall prey. He uses them to build theory and inform managerial practice.”
— Gary Johns, Concordia University

2010 « 296 pages * Tables, figures, appendix, references, name index, subject index.
ISBN 978-0-7656-2067-5 Hardcover $89.95

ISBN 978-0-7656-2068-2 Paperback $43.95

E-editions:

Sharpe e-textbook elSBN 978-0-7656-2685-1 $23.95

Also available from various e-bookstores.

A Bestseller of related interest —

Organizational Influence Processes

Second Edition ORGANIZATIONAL
) N S INFLUENCE
Edited by Lyman W. Porter, University of California, Irvine; PROCESSES
Harold L. Angle, University of Cincinnati; Robert W. Allen b s£COND EDMOM
LYMAN W. PORTER,

This book should be required reading in OB courses in MBA and porgie
Executive programs, helping managers harness organizational /
processes to facilitate dynamic, responsive, and competitive J;

. . 3 . . . L
organizations. — Richard M. Steers, University of Oregon T DN

2003 « 576 pages * Tables, figures, references, index.
ISBN 978-0-7656-1134-5 Hardcover $116.95

ISBN 978-0-7656-0999-1 Paperback $67.95
E-editions:

Available from various e-bookstores.

E-editions: See page 1 for details.

16 M.E. Sharpe Phone 800-541-6563 (U.S. & Canada) or Fax 914-273-2106


http://www.mesharpe.com/mall/resultsa.asp?Title=The+Meta-Analytic+Organization%3A+Introducing+Statistico-Organizational+Theory
http://www.mesharpe.com/mall/resultsa.asp?Title=The+Meta-Analytic+Organization%3A+Introducing+Statistico-Organizational+Theory
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Influence+Processes%2C+Second+Edition
http://www.mesharpe.com/mall/resultsa.asp?Title=Organizational+Influence+Processes%2C+Second+Edition

MANAGEMENT

New Edition

Speaking Professionally o Spﬂﬂking

and Responsibilly Profegsionally

at the Podium

Second Edition
Alan Jay Zaremba, Northeastern University

Influence, ?uw . g
and Respansbility & R g

Updated with new and current examples
throughout, this concise guide is a rich resource for
anyone who wants to become more effective in speaking settings. It covers all
the basics and identifies essential principles that will help readers to
efficiently prepare, deliver, and evaluate presentations.

Firmly grounded in rhetorical theory, the book contains practical tips to
address speaking anxiety, conduct audience analyses, structure presentations,
improve speaking delivery, use visual complements, deliver team
presentations, persuade listeners, consider ethical issues pertaining to
persuasive messages, and prepare for question-and-answer sessions.

An online Instructor’s Manual is available to adopters.

CONTENTS:
Preface

uoljediunwuwo) |EUO!IQZ!UE‘8.IO

. Foundations

. Communication Principles and Presentation Success

. Ethical Decisions and Public Presentations

. Addressing Presentation Anxiety

. Audience Analysis: Taking a Receiver Centered Approach
. Selecting an Appropriate Speaking Style

. Structuring the Message

W NN W N =

. Visual Support for your Presentation

9. Teams and Team Presentations

10. Persuasive Messages

11. Verbal and Non Verbal Aspects of Delivery

12. Question and Answer Sessions

13. Evaluating Yourself and Others: Your Role as Critical Listener in Presentation Contexts

2011 « 304 pages * Tables, figures, illustrations, boxes, index, online Instructor’s Manual.
ISBN 978-0-7656-2974-6 Paperback $68.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2975-3 $37.95

Of related interest —

The Strategic Use of Stories in
Organizational Communication
and Learning

Terrence L. Gargiulo, Organizational Behavior Consultant

The Srasregic Use of Sronis
Oncaxzarional Connunicarion
And Learving

2005 « 272 pages * Tables, figures, references, index
ISBN 978-0-7656-1412-4 Hardcover $85.95
ISBN 978-0-7656-1413-1 Paperback $32.95
E-editions: :
Library e-book available. Glﬂﬁll‘ll]
Also available from various e-bookstores.

Tennesce L.
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MANAGEMENT

Organizational Communication

Catalytic Conversations ?
Organizational Communication o _ :
and Innovation Catalytic Conversations

Drganizitinal Commanication and lnsevation

Ann C. Baker, George Mason University

This book offers a breakthrough approach to recognizing
that differences among people are resources for
organizations to tap as they strive to anticipate change
and adapt rapidly. It provides a conceptual framework
for understanding how complex communication patterns
of social networks influence, and are influenced by, organizational structures.

The book distinguishes between conversations that support organizational
enhancement and others that inhibit innovation, and explores the complexity
of organizational communication in detail.

“Provides ... both conceptual frameworks for understanding how differences can be
vital resources to catalyze innovation and substantial learning, and it provides a range of
concrete ways to encourage these kinds of interactions in group and organizational
settings.” — David A. Kolb, Case Western Reserve University

2010 » 208 pages * 20 figures, references, index.
ISBN 978-0-7656-1280-9 Hardcover $72.95

ISBN 978-0-7656-1281-6 Paperback $42.95
E-editions:

Sharpe e-textbook elSBN 978-0-7656-2491-8 $19.95
Also available from various e-bookstores.

Crisis Communication oy
Theory and Practice eic C rl S | S

HE

Alan Jay Zaremba, Northeastern University Communication
This innovative text adds theoretical coverage and THEORY aniy ICE
practical application to the more traditional study of
crisis communication through case analysis. Each

chapter includes Objectives, Case Study, Practitioner

Perspective, and Exercises, and an online Instructor’s
Manual is available to adopters.

“The text provides a strong conceptual framework, as well as the real-life examples that
bring the subject of crisis communication to life.” - Carl Zangerl, Northeastern University

“Effectively facilitates both cognitive and experiential learning of the complex
dimensions of communication under stress.” — Ann Baker, George Mason University

2010 « 256 pages * Figures, case studies, index, online Instructor’s Manual.
ISBN 978-0-7656-2051-4 Hardcover $73.95

ISBN 978-0-7656-2052-1 Paperback $34.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2704-9 $17.95

Also available from various e-bookstores.

E-editions: See page 1 for details.

18 M.E. Sharpe Phone 800-541-6563 (U.S. & Canada) or Fax 914-273-2106


http://www.mesharpe.com/mall/resultsa.asp?Title=Catalytic+Conversations%3A+Organizational+Communication+and+Innovation
http://www.mesharpe.com/mall/resultsa.asp?Title=Catalytic+Conversations%3A+Organizational+Communication+and+Innovation
http://www.mesharpe.com/mall/resultsa.asp?Title=Crisis+Communication%3A+Theory+and+Practice
http://www.mesharpe.com/mall/resultsa.asp?Title=Crisis+Communication%3A+Theory+and+Practice

The book that inspired the movement

MANAGEMENT
for sustainable management -

Management for a Small Planet &c

, i Management
Third Edition for a
Jean Garner Stead and W. Edward Stead,
both, East Tennessee State University Small P

Featuring extensive new material throughout, this new
edition of Management for a Small Planet maintains the
same unique vision and approach that made the original

so influential. Unlike other texts on the topic, it A ion
employs a strategic, general management perspective

Jean Garner Stead and W, Edward Stead

within theoretical frameworks on how organizations can
be instrumental in moving humankind toward a more sustainable world. The
book is ideal for any course concerned with environmental management and
sustainable management practices.

“[The Steads’] message is as timely as it was when it first came out. | recommend this
book to anyone who is interested in managing business and protecting the
environment.” — Andrew J. Hoffman, University of Michigan

“Both a useful textbook for students facing their first exposure to sustainable business
and a valuable resource for managers seeking a basic understanding of what a
sustainable organization would possibly look like.”

— Sanjay Sharma, Concordia University

Juswuolinug 3y} ® jusawadeue|

2009 « 232 pages * Figures, references, index.

ISBN 978-0-7656-2308-9 Hardcover $83.95

ISBN 978-0-7656-2309-6 Paperback $41.95
E-editions:

Sharpe e-textbook eISBN 978-0-7656-2702-5 $19.95
Also available from various e-bookstores.

Also by W. Edward and Jean Garner Stead -

Sustainable Strategic Management

“The best book | have read on how to integrate business
and the natural environment. The Steads show that strategic
thinkers can be both pro business and pro environment.”

— R. Edward Freeman, University of Virginia

aliSid]dDLe
Strategic
Management

“A visionary book that will open readers’ minds to a way of
doing business that serves all stakeholders.”
—James E. Post, Boston University

2004 - 264 pages * Tables, figures, case studies, bibliographic references, index.
ISBN 978-0-7656-1131-4 Hardcover $87.95

ISBN 978-0-7656-1132-1 Paperback $42.95

E-editions:

Available from various e-bookstores.
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MANAGEMENT

Entrepreneurial Financial et
Management ENTREPREMNEURIAL
An Applied Approach e e

Second Edition

Jeffrey R. Cornwall, Belmont University;
David 0. Vang and Jean M. Hartman, both,
University of St. Thomas

MM AFELIED
APPROACH

This practical text presents an applied, realistic view
of entrepreneurial finance for today’s changing
business environment. It provides an integrated set of concepts and
applications, drawing from entrepreneurship, finance, and accounting, that
will prepare aspiring entrepreneurs for the world they will most likely face as
they start a new business. This edition includes a comprehensive survey of
funding sources, including all-new chapters on financing over the life of a
venture and financing from the entrepreneur, family and friends.

“The best text available for students and entrepreneurs. The sections on bootstrapping,
debt and equity financing take the reader from the smallest start-up business to the
growing entrepreneurial firm.” — George T. Solomon, The George Washington University

“THE perfect book for undergraduate classes in entrepreneurial finance. ... The book is

Entrepreneurship & Management Economics

written in a straightforward manner and works for both business and non-business

majors.”

— Rebecca J. White, The University of Tampa

2009 « 312 pages * Tables, figures, boxes, exhibits, references, index.

ISBN 978-0-7656-2292-1 Paperback $72.95
E-editions:

Sharpe e-textbook eISBN 978-0-7656-2582-3 $34.95
Also available from various e-bookstores.

Of related interest —

eic _lﬁdustry and
Firm Studies

Industry and
Firm Studies
Fourth Edition

Edited by Victor J. Tremblay and
Carol Horton Tremblay, both,
Oregon State University

“These industry and firm
case studies provide excellent supplements
for industrial organization, regulation, and
other courses.” — Jeffrey M. Perloff,
University of California at Berkeley

2007 « 384 pages * Tables, figures, references, index.
ISBN 978-0-7656-1723-1 Hardcover $110.95

ISBN 978-0-7656-1724-8 Paperback $54.95
E-editions:

Sharpe e-textbook eISBN 978-0-7656-2579-3 $22.95
Also available from various e-bookstores.

E-editions: See page 1 for details.

Management

Economics

An Accelerated Approach
William G. Forgang and

Karl W. Einolf, both,

Mount Saint Mary’s University

Williaen G. Forgang aid Karl W, Eimeli

“Experienced adult
learners, in particular, will appreciate its
non-mathematical approach and its
emphasis on how managers might apply
the tools rather than on economic theory.”
—Todd A. Watkins, Lehigh University

2007 » 240 pages * Tables, figures, bibliographical references,
index, online Instructor’s Manual.

ISBN 978-0-7656-1778-1 Hardcover $97.95

ISBN 978-0-7656-1779-8 Paperback $59.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2571-7 $24.95

Also available from various e-bookstores.
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MANAGEMENT

New %

The Arts Management Handbook ™ i

New Directions for Students !
and Practitioners

Edited by Meg Brindle, George Mason University;
Constance DeVereaux, Northern Arizona University

Bringing together the insights of educators and
practitioners, this groundbreaking book links the fields
of management and organizational management with
the ongoing evolution in arts management education
as education and practice merge.

The book uses case studies as both a pedagogical tool and an integrating
device. Separate sections cover Performing and Visual Arts Management; Arts
Management Education and Careers; and Arts Management: Government,
Nonprofits, and Evaluation. The book also includes a chapter on grants and
raising money in the arts.

“Engaging case scenarios offer students and instructors a path to start their journey
through topics that cover everything from managing arts facilities and galleries to
fund-raising and grappling with impact of public policy.”

— William J. Byrnes, Southern Utah University

“The Arts Management Handbook is a breath of fresh air, providing a new and
user-friendly way of considering contemporary issues in arts management.”
— Ellen Rosewall, University of Wisconsin-Green Bay

“Through introductory case examples, a direct writing style, and a focus on the ‘nuts
and bolts’ of each topic, this book superbly addresses the many challenges facing
today’s arts managers.” — Richard Maloney, Boston University

CONTENTS:

1. The Field of Arts Management-Challenges and New Directions, Meg Brindle
and Constance DeVereaux

Part I. Performing and Visual Arts Management

2. Facilities Management: Arts Facilities-Schedules, Agreements, and Ownership, Patrick Donnelly

3. Theater Production Management Guidebook, Kevin Murray

4. “Doing It All”: The New Arts Manager’s Guide to Presenting Performances in a Public Venue,
Kira Hoffmann

5. An Introduction to Festival Management: Old Ways, New Directions, Juha Iso-Aho

6. Gallery Management, Trudi Van Dyke

Part II. Arts Management: Education and Careers

7. Through, With, and In: The Arts and Education, James E. Modrick

8. Careers and Internships in Arts Management, Meg Brindle

Part III. Arts Management: Government, Nonprofits, and Evaluation

9. Arts and Cultural Policy: What Governments Do (and Don’t Do) to Make Arts Happen,
Constance DeVereanx

10. Starting a Nonprofit Organization: The Business Side, Kathryn Calafato

11. Fund-Raising and Grant-Writing Basics for Arts Managers, Constance DeVereaux

12. Evaluation in the Arts, David B. Pankratz

2011 « 368 pages * Tables, references, index.

ISBN 978-0-7656-1741-5 Hardcover $84.95

ISBN 978-0-7656-1742-2 Paperback $45.95
E-editions:

Sharpe e-textbook elSBN 978-0-7656-2958-6 $27.95
Also available from various e-bookstores.
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Public Sector Management

MANAGEMENT

New

Dealing with
Disaster

Public Management
in Crisis Situations
Second Edition

Saundra K. Schneider,
Michigan State University

Dealing with Disaster
Puiic. Managnmest in Lo Sitatines

Saundra K. Schnerder

Updated with examples through
2010, this new edition of Flirting
with Disaster examines the disruptive
effects of disasters on patterns of
human behavior and the routine
operations of government, and the
conditions under which even
relatively minor crises can lead to
system breakdown. The author
identifies factors that contribute to
successful government handling of
disaster situations and distills
insights that can be used to improve
these capacities at all levels—federal,
state, and local.

2011 « 320 pages * Photographs, figures, bibliographic
references, references, index.

ISBN 978-0-7656-2242-6 Hardcover $84.95

ISBN 978-0-7656-2243-3 Paperback $34.95

E-editions:
Sharpe e-textbook elSBN 978-0-7656-3129-9 $21.95

Available Winter 2011-12
Handbook of
Critical Incident
Analysis

Edited by Richard Schwester,
John Jay College of Criminal

Justice, the City University of
New York

HANDEOOK OF
CRITICAL
INCIDENT
ANALYSIS

This comprehensive handbook for
scholars, students, and professionals
brings together a range of experts who
provide a foundation for the field of
critical incident analysis by examining
specific incidents—9/11, the Virginia
Tech massacre, the HIN1 pandemic,
the BP oil spill, and more—through
various methodological and
disciplinary lenses.

Winter 2011-12 = 384 pages * Tables, figures, bibliographic

references, name index, subject index.
ISBN 978-0-7656-2724-7 Hardcover $99.95

New

Emotional Labor
and Crisis
Response

Working on the
Razor’'s Edge

Sharon H. Mastracci,
University of lllinois at Chicago;
Mary E. Guy, University of Colorado, Denver;
Meredith A. Newman, Florida International
University

The authors of the award-winning
Emotional Labor now investigate how
that book’s concepts are actually
applied in public service delivery,
focusing on crisis responders who
work in the most emotionally
demanding situations. Emotional
Labor and Crisis Response goes inside
the stressful world of suicide, rape,
and domestic hotline workers; EMTs;
triage nurses; and agency/department
spokespersons who deal with the
public immediately following crises.
2011 « 224 pages * Figure, references, index.

ISBN 978-0-7656-2518-2 Hardcover $79.95
ISBN 978-0-7656-2519-9 Paperback $34.95

Best Book Award, Public and Nonprofit
Division, Academy of Management

Best Book Award, Section on Public
Administration Research, and Section on
Personnel and Labor Relations, American
Society for Public Administration

Emotional Labor [E] SV sre 0]
Putting the Service

in Public Service

Mary E. Guy, University of
Colorado, Denver;

Meredith A. Newman, Florida
International University;
Sharon H. Mastracci,
University of lllinois at Chicago

2008 « 256 pages * Tables, figures, bibliographic
references, index.

ISBN 978-0-7656-2116-0 Hardcover $93.95
ISBN 978-0-7656-2117-7 Paperback $34.95
E-editions:

Library e-book available.

Also available from various e-bookstores.

E-editions: See page 1 for details.
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New &IC [Rules and New @D Ipyplic
Rules and Red Tape Public gl dmllstratlon
Red Tape ﬁg'ﬁ Administration

A Prism for Public s -1 An Introduction

Administration Theory Marc Holzer, Rutgers University,

and Research K% E Campus at Newark;

Barry Bozeman, University of ~ Lemeemevownt o | Righard W. Schwester,

O
c
O
(@)
N
Georgia; Mary K. Feeney, University John Jay College of Criminal Justice, the City ¢))
of lllinois at Chicago University of New York 2
Building on Barry Bozeman’s classic Fresh and highly engaging, this o
Bureaucracy and Red Tape, this book textbook for the introductory Public -
provides the most comprehensive Administration course covers all the g
treatment available of red tape research basics in detail, and also reflects new Q
and theory, with new chapters that realities in PA—innovations in =
focus on the recent work on red tape e-government; the importance of o
research that has burgeoned in the new technology; changes in (00
fields of public management, public intergovernmental relations; and ¢))
administration, and public policy. public performance and accountability 3
initiatives. An Online Instructor’s o
2011 » 216 pages * Tables, figures, bibliography, index. . ki .
ISBN 978-0-7656-2334-8 Hardcover $79.95 Manual with Test Bank is available S
ISBN 978-0-7656-2335-5 Paperback $34.95 to adopters. ~
E-editions:
Sharpe e-textbook elSBN 978-0-7656-3051-3 $20.95 2011 + 504 pages * Tables, figures, cartoons, photographs,
Also available from various e-bookstores. references, index.
ISBN 978-0-7656-2120-7 Paperback $99.95
E-editions:
New Edition Sharpe e-textbook eISBN 978-0-7656-2929-6 $59.95

Also available from various e-bookstores.
Free print exam copies available to qualified instructors.

Dynamics of &®
Leadership in &
Public Service

Theory and Practice New Edition

Montgomery Van Wart, Serving, not Steering

California State University, Third Edition

San Bernardino Janet V. Denhardt and Robert B. Denhardt,

. . .. both, Arizona State Universi
With extensive revisions throughourt, v

this acclaimed text sets the standard This widely-praised book is built

for instruction in college and around seven core principles that
professional courses on leadership, provide a framework for the many
management, and organizational voices calling for the reaffirmation of
effectiveness in the public sector. democratic values, citizenship, and
service in the public interest. This
“The author’s knowledge of this vast edition includes a brand new chapter
intellectual arena is unmatched by any that provides action recommendations
other writer now working in public for putting these values into practice,

administration.” — Jeremy Plant,
Pennsylvania State University

as well as current examples of how
these ideas have been put to use in the

2011 « 560 pages * Exhibits, references, index. real world.
ISBN 978-0-7656-2365-2 Hardcover $99.95
E-editions:

Sharpe e-textbook elSBN 978-0-7656-2937-1 $59.95
Also available from various e-bookstores.

2011 » 256 pages * Bibliography, index.

ISBN 978-0-7656-2625-7 Hardcover $89.95

ISBN 978-0-7656-2626-4 Paperback $34.95
E-editions:

Sharpe e-textbook eISBN 978-0-7656-3118-3 $18.95
Also available from various e-bookstores.
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NeW Human Resource
Management
Human in the Public Sector
Palicies and Practices
Resource

Management in
the Public Sector

Policies and
Practices

John Daly, University
of South Florida

This affordable text covers the
management of both human resource
systems and employees in local
government settings. It focuses on the
significant changes facing local
governments, especially the growing
demand for increased Work-Life
balance. An online Instructor’s Manual
with PPT slides and sample test
questions is available to adopters.

2011 » 240 pages * Tables, figures, references, index, online
Instructor’s Manual.
ISBN 978-0-7656-1702-6 Paperback $59.95

New

glc
The State e: |
of Public et |
Administration .
Issues, Challenges,
and Opportunities
Edited by Donald C. Menzel,

Ethics Management | e s s |
International; Harvey L. White,

University of Pittsburgh

Designed as a capstone survey

of the field, The State of Public
Administration focuses on leading
edge issues, challenges, and
opportunities that confront PA study
and practice in the 21st Century.

2011 « 528 pages * Tables, figures, bibliographic references,
name index, subject index.

ISBN 978-0-7656-2504-5 Hardcover $119.95

ISBN 978-0-7656-2505-2 Paperback $59.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2761-2 $37.95

Also available from various e-bookstores.

E-editions: See page 1 for details.

New Accountable Governance
Accountable Gl
Governance

Problems and ~
Promises ‘

Edited by Melvin J. Dubnick,
University of New Hampshire;
H. George Frederickson,
University of Kansas

Twenty-five leading experts cover
varying aspects of the accountability
movement and apply them to
governments, quasi governments,
non-government organizations,
governance organizations, and
voluntary organizations.

2011 « 360 pages * Tables, figures, bibliographic references,
name index, subject index.

ISBN 978-0-7656-2383-6 Hardcover $89.95

ISBN 978-0-7656-2384-3 Paperback $44.95

E-editions:

Library e-book available.

Also available from various e-bookstores.

New Edition T
Financial S8 Management

in the
Public Sector

Management in
the Public Sector
Tools, Applications,
and Cases

Second Edition

XiaoHu Wang, University of Central Florida

“The examples and the step-by-step
explanations on the use of Excel
spreadsheets in the book are extremely
helpful for students without any prior
experiences in budgeting and finance.”
— Hua Xu,
Auburn University — Montgomery

2010 » 248 pages * Tables, figures, glossary, bibliographic
references, index.

ISBN 978-0-7656-2521-2 Hardcover $99.95

ISBN 978-0-7656-2522-9 Paperback $44.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2523-6 $26.95

Also available from various e-bookstores.
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Knowledge Management:

Systems and Processes S

Irma Becerra-Fernandez, Florida International University;
Rajiv Sabherwal, University of Missouri at St. Louis .

Designed as a complete introduction to the subject

of Knowledge Management, this primary text 4_—J
incorporates technical as well as social aspects, _—
concepts as well as practical examples, and 'Waﬂi,cmﬁm;‘gﬁl
traditional KM approaches as well as emerging

topics such as social networks, Web 2.0, and open innovation. The focus is on
how KM impacts organizations and individuals, and steps that should be

taken to maximize benefits, including directions for how to select, develop,
and evaluate KM systems. An online Instructor’s Manual is available
to adopters.

“A comprehensive coverage of KM, including the explication and connection of the
human and the technical side of the discipline so necessary for success now and in the
future. ... Rich in information and detail ... very clearly written with many good
examples and illustrations.” — from the Foreword by Cyrus F. (Chuck) Gibson,
Center for Information Systems Research, MIT

2010 « 368 pages * Tables, figures, boxes, glossary, references, index, online Instructor’s Manual.
ISBN 978-0-7656-2351-5 Hardcover $129.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2496-3 $72.95

Also available from various e-bookstores.

Principles of Knowledge
Management -
Theory, Practice, and Cases

Elie Geisler and Nilmini Wickramasinghe,
both, lllinois Institute of Technology

Principles of
Knowledge
Management
Tﬁ‘l’fa‘zctice, &:;1(! ses

This text approaches its subject from a management
rather than a highly technical point of view, and
provides students with a state-of-the-art survey of
KM and its implementation in diverse organizations.

“A wonderful blend of theory and practice. Geisler and Wickramasinghe provide
insightful chapters on today’s and tomorrow’s future for knowledge management, as
well as illustrative cases that will benefit the classroom.”

- Jay Liebowitz, Johns Hopkins University

“The case studies and the KM audit discussions provide students and instructors with
an excellent bridge between theory and practice.”
— Gerald Hoffman, lllinois Institute of Technology

2009 « 334 pages * Tables, figures, end of chapter questions, case studies, references, index.
ISBN 978-0-7656-1322-6 Paperback $81.95

E-editions:

Sharpe e-textbook eISBN 978-0-7656-2692-9 $36.95

Also available from various e-bookstores.
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IT & MANAGEMENT INFORMATION SYSTEMS

The first series of its kind in the MIS field!
ADVANCES IN MANAGEMENT
INFORMATION SYSTEMS

Series Editor, Vladimir Zwass, Fairleigh Dickinson University

Continuing the tradition of Journal of Management Information Systems, this
strictly refereed series of research volumes offers an unparalleled lasting record
of the field of Information Systems. Featuring brand new material specifically
written for this series, each volume presents both knowledge about
organizational systems, and methods for creating new knowledge in the
discipline. To further the field’s continuing development, the series is
designed to serve researchers as well as practitioners. AMIS publishes several
topical volumes each year, edited by leading authorities in the various sub-
fields of IS. All volumes in the AMIS series are now available to
purchasers in Print + Online and Online Only format.

“An impressive, wide-ranging and in-depth series of volumes that are a valuable asset
to the IS community. The volumes are carefully executed by top experts in the field.”
— William R. King, University of Pittsburgh

“Stay current and be knowledgeable in the constantly revolutionizing information world

with this brilliant series.” — Andrew B. Whinston, University of Texas
New

Systems Analysis and Design: E-Government: Information,
People, Processes, and Projects Technology, and Transformation
Edited by Keng Siau, University of Nebraska-Lincoln; Edited by Hans J. Scholl, University of Washington

Roger Chiang, University of Cincinnati; Volume 17. 2011. 344 pp. Tables, figures, references, index.
Bill C. Hardgrave, University of Arkansas Cloth  978-0-7656-1989-1 « $199.95 (print + online)
Volume 18. 2011. 240 pp. Tables, figures, references, index. eISBN  978-0-7656-2380-5 + $149.00 (online only)

Cloth ~ 978-0-7656-2353-9 « $199.95 (print + online)
elSBN  978-0-7656-2378-2 + $149.00 (online only)

Also available

Information Quality Electronic Customer Relationship
Edited by Richard Y. Wang, Massachusetts Institute of Management

Technology; Elizabeth M. Pierce, Eberly College, Indiana Edited by Jerry Fjermestad, New Jersey Institute of
University of Pennsylvania; Stuart E. Madnick, Technology; Nicholas C. Romano, Jr., Oklahoma State
Massachusetts Institute of Technology; University

Craig W. Fisher, Marist College Volume 3. 2006. 224 pp. Tables, figures, references, index.
Volume 1. 2005. 280 pp. Tables, figures, references, index. Cloth  978-0-7656-1327-1 « $199.95 (print + online)
Cloth  978-0-7656-1133-8 « $199.95 (print + online) elSBN  978-0-7656-2015-6 « $149.00 (online only)

elSBN  978-0-7656-2013-2 « $149.00 (online only)

E-Commerce and the
Development of Component-Based  Digital Economy

Information Systems Edited by Michael J. Shaw, University of linois

Edited by Sergio de Cesare, Mark Lycett, Volume 4. 2006. 328 pp. Tables, figures, references, index.
and Robert D. Macredie, all, Brunel University, UK Cloth  978-0-7656-1150-5 « $199.95 (print + online)
Volume 2. 2006. 256 pp. Tables, figures, references, index. elSBN  978-0-7656-2007-1 = $149.00 (online only)

Cloth ~ 978-0-7656-1248-9 « $199.95 (print + online)
elSBN  978-0-7656-2194-8 « $149.00 (online only)
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IT & MANAGEMENT INFORMATION SYSTEMS

Human-Computer Interaction and
Management Information Systems:
Foundations

Edited by Ping Zhang, Syracuse University;

Dennis Galletta, University of Pittsburgh

Volume 5. 2006. 464 pp. Tables, figures, references, index.
Cloth  978-0-7656-1486-5 * $199.95 (print + online)
elSBN  978-0-7656-2151-1 « $149.00 (online only)

Human-Computer Interaction and
Management Information Systems:
Applications

Edited by Dennis Galletta, University of Pittsburgh;
Ping Zhang, Syracuse University

Volume 6. 2006. 480 pp. Tables, figures, references, index.
Cloth ~ 978-0-7656-1487-2 « $199.95 (print + online)
elSBN  978-0-7656-2150-4 « $149.00 (online only)

The Internet and Workplace
Transformation

Edited by Murugan Anandarajan, Drexel University;
Thompson S.H. Teo, National University of Singapore;
Claire A. Simmers, Saint Joseph’s University

Volume 7. 2006. 304 pp. Tables, figures, references, index.
Cloth  978-0-7656-1445-2 « $199.95 (print + online)
elSBN  978-0-7656-2156-6 * $149.00 (online only)

Information Technology
Outsourcing

Edited by Suzanne Rivard, HEC Montreal;

Benoit A. Aubert, HEC Montreal

Volume 8. 2008. 352 pp. Tables, figures, references, index.
Cloth  978-0-7656-1685-2 * $199.95 (print + online)
elSBN  978-0-7656-2370-6 « $149.00 (online only)

Business Process Transformation

Edited by Varun Grover, Clemson University;

M. Lynne Markus, Bentley College

Volume 9. 2008. 368 pp. Tables, figures, references, index.
Cloth  978-0-7656-1191-8 « $199.95 (print + online)
eISBN  978-0-7656-2372-0 « $149.00 (online only)

Pervasive Information Systems
Edited by Panos E. Kourouthanassis

and George M. Giaglis, both, Athens University of
Economics and Business

Volume 10. 2008. 264 pp. Tables, figures, references, index.
Cloth  978-0-7656-1689-0 « $199.95 (print + online)
eISBN  978-0-7656-2371-3 « $149.00 (online only)

Information Security

Policy, Processes, and Practices

Edited by Detmar W. Straub, Georgia State University;
Seymour Goodman, Georgia Institute of Technology;
Richard Baskerville, Georgia State University

Volume 11. 2008. 296 pp. Tables, figures, references, index.
Cloth ~ 978-0-7656-1718-7 « $199.95 (print + online)
eISBN  978-0-7656-2373-7 « $149.00 (online only)

Knowledge Management

An Evolutionary View

Edited by Irma Becerra-Fernandez, Florida International
University; Dorothy Leidner, Baylor University

Volume 12. 2008. 344 pp. Tables, figures, references, index.
Cloth  978-0-7656-1637-1 « $199.95 (print + online)
elSBN 978-0-7656-2374-4 + $149.00 (online only)

Economics, Information Systems,
and Electronic Commerce:
Empirical Research

Edited by Robert J. Kauffman, Singapore Management
University; Paul P. Tallon, Loyola University

Volume 13. 2009. 336 pp. Tables, figures, references, index.
Cloth  978-0-7656-1532-9 « $199.95 (print + online)
elSBN  978-0-7656-2295-2 « $149.00 (online only)

Planning for Information Systems

Edited by William R. King, University of Pittsburgh
Volume 14. 2009. 528 pp. Tables, figures, references, index.
Cloth ~ 978-0-7656-1950-1 « $199.95 (print + online)
elSBN  978-0-7656-2375-1 « $149.00 (online only)

Systems Analysis and Design:
Techniques, Methodologies,
Approaches, and Architectures

Edited by Roger Chiang, University of Cincinnati;

Keng Siau, University of Nebraska-Lincoln;

Bill C. Hardgrave, University of Arkansas

Volume 15. 2009. 256 pp. Tables, figures, references, index.
Cloth 978-0-7656-2352-2 « $199.95 (print + online)
eISBN  978-0-7656-2376-8 « $149.00 (online only)

Information Systems
for Emergency Management

Edited by Bartel Van de Walle, Tilburg University;
Murray Turoff and Starr Roxanne Hiltz, both, New Jersey
Institute of Technology

Volume 16. 2010. 424 pp. Tables, figures, references, index.
Cloth  978-0-7656-2134-4 « $199.95 (print + online)
eISBN  978-0-7656-2135-1 « $149.00 (online only)

Library e-books versions available
for all volumes in this series.
All titles also available from
various e-bookstores.
See page 33 for details.

For further information on AMIS,
including proposal guidelines, volume
contents, and forthcoming information,
visit www.mesharpe.com/amis.htm
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PERIODICALS

SPECIAL OFFERS ON ALL M.E. SHARPE PERIODICALS

Free Back File Access For All Institutional Subscribers

Institutional subscribers to the current volume of any M.E. Sharpe journal
will receive free access to the entire available online archive at no additional
cost, for the life of the subscription. (If the subscription is cancelled, the
library maintains perpetual access to paid volumes.)

20% Discount On All New Journal Subscriptions
Offer applies to individuals and institutions. Contact our Customer Service
Department for details.

To view sample issues of any M.E. Sharpe periodical online, register for tables
of contents, e-alerts, subscribe to RSS feeds, or for the most recent tables of
contents, visit www.mesharpe.com/journals.asp and search by title.

Journal of Management o Mg

Infrmarion Systems

Information Systems

Editor-in-Chief: Vladimir Zwass,
Fairleigh Dickinson University

JMIS is a widely recognized and top-ranked forum for
the presentation of research that advances the practice
and understanding of organizational information

systems. It serves those investigating new modes of
information delivery and the changing landscape of
information policymaking, as well as practitioners and executives managing
the information resource. A vital aim of the quarterly is to bridge the gap
between theory and practice of management information systems.

“A top ranked source for the best IS research.” — Communications of the ACM

“Most representative and diverse among top-ranked IS journals.”
— Information Systems Research

Abstracting and Indexing: Compendex, CompuMath Citation Index, Current
Contents/Social and Bebavioral Sciences, Emerald Management Reviews, Information Science &
Technology Abstracts (ISTA), INSPEC, International Bibliography of the Social Sciences,
Journal Citation Reports/Science Edition, Journal Citation Reports/Social Sciences Edition,
Science Citation Index Expanded (SciSearch), Scopus, Social Sciences Citation Index, and
Social Scisearch.

Now available in the JSTOR archive as part of the Business III Collection

ISSN 0742-1222 (print), elSSN 1557-928X (online) « 4 issues per year
2011 Vol. 28 (Summer 2011 — Spring 2012)

Institutional ONLINE ONLY: US / Foreign $948.00

Institutional PRINT + ONLINE: US $1,096.00 / Foreign $1,202.00
Individual PRINT ONLY: US $129.00 / Foreign $157.00
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International Studies of itermatonal Studios o

- - Management & Organization
Management & Organization et
Editor: Moshe Banai, Baruch College, T e
The City University of New York e

Associate Editor: J.J. Boddewyn, Baruch College,
The City University of New York

Representing the state of the art in theories of
management and organization, International Studies of

Management & Organization presents original articles,
generally from a number of countries, written for the journal or drawn from
collections of papers prepared for relevant meetings around the world. Each
issue is devoted to a single subject and is guest-edited by an expert with a
particular interest in that subject.

“Many nations are represented, both among authors and on the editorial board. ...
Articles seem genuinely scholarly ... the overall contents appear of significant value.”
— Magazines for Libraries

Now available in the JSTOR archive as part of the Business III Collection.

Abstracting and Indexing: Emerald Management Reviews, International Bibliography of
the Social Sciences, and Scopus.

ISSN 0020-8825 (print), elSSN 1558-0911 (online) « 4 issues per year
2011 Vol. 41 (Spring 2011 — Winter 2011-12)

Institutional ONLINE ONLY: US / Foreign $1,036.00

Institutional PRINT + ONLINE: US $1,142.00 / Foreign $1,262.00
Individual PRINT ONLY: US $145.00 / Foreign $203.00

Public Performance "Public Performance &
& Management Review
Editor: Marc Holzer, Rutgers University - Campus at Newark

Management Review

This scholarly forum addresses a broad range of factors
influencing the performance of public and nonprofit
organizations and agencies. Its objectives are to facilitate
the development of innovative techniques and encourage
a wider application of those already established; stimulate

research and critical thinking about the relationship
between public and private management theories; and present integrated
analyses of theories, concepts, strategies and techniques dealing with
productivity, measurement and related questions of performance improvement.

Co-sponsored by the American Society for Public Administration and the
National Center for Public Productivity

Now available in the JSTOR archive as part of the Arts & Sciences I'V Collection.

Abstracting and Indexing: Current Contents/Social and Bebavioral Sciences, Journal
Citation Reports/Social Sciences Edition, Local Government Information Network (LOGIN),
PIAS International, Social Sciences Citation Index. Wilson Business Periodicals Index, and
Worldwide Political Science Abstracts.

ISSN 1530-9576 (print), elSSN 1557-9271 (online) * 4 issues per year

2011 Vol. 35 (Fall 2011 — Summer 2012)

Institutional ONLINE ONLY: US / Foreign $490.00

Institutional PRINT + ONLINE: US $552.00 / Foreign $584.00
Individual PRINT ONLY: US $97.00 / Foreign $113.00
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80 Business Park Drive Armonk, New York 10504
Fax 914-273-2106 Tel 914-273-1800 / toll free (U.S.) 800-541-6563

www.mesharpe.com

From
Department
Signature
Date
| would like to recommend that the library purchase the following books:
TITLE AUTHOR ISBN
| would like to recommend that the library subscribe to the following periodicals:
TITLE ISSN / EISSN

20% DISCOUNT ON ALL NEW JOURNAL SUBSCRIPTIONS!

FREE BACK FILE ACCESS FOR ALL INSTITUTIONAL SUBSCRIBERS
Institutional subscribers to the current volume of any M.E. Sharpe
journal will receive Free access to the entire available online archive at
no additional cost, for the life of the subscription. (If the subscription is
cancelled, the library maintains perpetual access to paid volumes.)

For complete tables of contents visit www.mesharpe.com <M.E. Sharpe
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ORDER FORM

M.E. Sharpe

80 Businesss Park Drive, Armonk, New York 10504 ¢ 800-541-6563
or 914-273-1800 Fax: 914-273-2106
custserv@mesharpe.com
Print examination copies: Please fax your request (limit: 3 titles) on university stationery to 914-273-2106.

Name:

Address:

City:

State:

Zip Code/Country:

Telephone Number or e-mail address:

QrY ISBN AUTHOR TITLE PRICE TOTAL

PRINT EXAMINATION COPY POLICY. SUBTOTAL

Unless specially noted, book(s) will be shipped 20% DISCOUNT*

with an invoice that will be canceled if you return

the book(s) within 60 days or if you notify M.E. (With orders of three or more titles.
Sharpe directly that your university or bookstore is Applies to prepaid orders from individuals only.)

placing an order for 10 or more copies. Otherwise,

(For New York State residents) SALES TAX

we will assume that you are keeping the book(s)

for your personal use and will expect payment at SHIPPING/HANDLING
the 20% faculty discount off the list price.
NOTE: We cannot ship exam copies to TOTAL

P.O. Box only addresses.

Please select shipping below.

O For shipments within the U.S.: Add US$6.00 for the first book and US$2.00 for each additional book.
(Shipment by UPS Ground)

For shipment outside the U.S.:
O First Class Mail International (4-6 weeks delivery) 3 Priority Mail International (2-4 weeks delivery)
Canada: First book US$10.00/$8.00 per each additional book  Canada: First book US$$19.00/$4.00 per each additional book

All other countries: First book US$18.00/ $11.00 per each All other countries: First book US$27.00/$9.00 per each
additional book additional book

For faster delivery methods, contact custserv@mesharpe.com
Payment should be made by check or money order in U.S. funds drawn on a U.S. bank or by credit card.

Prices subject to change without notice.

0 MasterCard 0 Visa O American Express
Card Number:
Expiration date:

Name on card:
(Please Print)
Signature:

Library, bookstore, wholesaler, distributor, and institutional orders with an
authorized signature and a purchase order number will be billed. All other orders must be
prepaid before shipment.

Thank you for your order.
DC1202 (Please include this code when placing your order.) 08/11
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ORDERING INFORMATION

LIBRARY, BOOKSTORE, WHOLESALER,
DISTRIBUTOR, AND INSTITUTIONAL ORDERS.
Orders with an authorized signature will be billed.
Postage will be added to the invoice.

INDIVIDUALS. All orders from individuals must be
prepaid. Check or money order must be in U.S.
funds drawn on a U.S. bank. MasterCard, Visa, and
American Express are also accepted as payment.

VENDORS. Contact M.E. Sharpe’s sales manager
at 914-273-1800, Ext. 148, for information on
discount schedules.

INTERNET. Place your orders at

www.mesharpe.com.

PRICES & PUBLICATION DATES.

Subject to change without notice.

ONLINE EXAMINATION COPIES.

Textbooks with this symbol are also available for
free 90-day examination in digital format

él_c from the Sharpe E-text Center without the

need of waiting for a print copy or returning the

book if you do not adopt it.

Visit www.sharpe-etext.com and select “For

Instructors.”

PRINT EXAMINATION COPIES.

Please fax your request on university letterhead to
914-273-21006, or e-mail requests to
custserv@mesharpe.com. Please include complete
course information including course title, estimated
enrollment, and start date. Limit: 3 titles.

60-Day Examination Copies
Unless specially noted, all textbooks are available

on 60-day examination basis. Book(s) will be
shipped with an invoice that will be cancelled if you
return the book(s) within 60 days or if you notify us
directly that your university or bookstore is placing
an order for 10 or more copies. Otherwise, we will
expect payment at the 20% faculty discount off the
list price.

NOTE: We cannot ship exam copies to

P.O. Box only addresses.

E-BOOKS.

[ Textbooks with this symbol are available to
students for 180-day online and download access
from the Sharpe E-textbook Center at
www.sharpe-etext.com.

Individuals can also purchase these texts and other
selected titles from:

Google e-Bookstore, BN.com, ebooks.com, CafeScribe, or
AmazonKindle.

Please check these sites for prices and availability.

one or more of the following e-book library

vendors. Please send orders and inquiries directly to

Titles with this symbol are available from

these companies or your library wholesaler.

Ebook Library (EBL)
Ebrary

MyiLibrary
EBSCO/Netlibrary
IGPublishing

RETURNS.

Returns Address:

M.E. Sharpe, Inc.

The Maple Press Company
Mount Joy Distribution Center
1000 Strickler Road

PO Box 305

Mount Joy, PA 17552

Period of Eligibility:
No more than eighteen months after the date of
the invoice.

Credit:

Credit allowed only on items in saleable condition.
The books must be clean, unmarked, and free of
labels. Full credit with invoice information;
otherwise maximum discount and lowest prices
apply. Returns for credit against past or future
invoices only. Returns of a single title in excess of
50% of the quantity on the original invoice will be
credited at 10% above the original discount given.
This restocking fee applies only on invoices where 10
or more of a single title are ordered. This restocking
fee is waived in instances where M.E. Sharpe asks the
reseller to take additional stock.

Damaged/Defective Returns, Shortages, or Incorrect

Shipments:
Please notify Customer Service within 30 days of

receipt, specify replacement or credit with your
returns, and be sure to include a packing slip or copy
of the original invoice. Please specify the reason for
the return.

PERIODICALS. All M.E. Sharpe periodicals are
available as online only or print plus online to
institutional subscribers. Individual subscriptions
are print only. To view a sample issue online, or for
the most recent tables of contents, visit our website
at www.mesharpe.com/journals.asp.

For complete tables of contents visit www.mesharpe.com <M.E. Sharpe
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